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Solo Printing
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do setups very quickly, and with
minimal waste,” he adds. “It
makes us very efficient and price-
competitive.”

Solo Printing is currently running
two shifts, five days a week on the
System 38S, and Jorge Hernandez

says the ultimate goal is to even-
tually run three shifts, 24/7. The
growth the new web press installa-
tion has provided is unparalleled, he
adds, and, despite the economy, high
expectations are in line for 2009.

The company obtained its first 40”

Komori sheetfed model in 1995. To-
day, Solo also operates an older five-
color, 36” King heatset web with a

Vits sheeter; a six-color, 40" Akiyama
sheetfed press with aqueous coater;
as well as an eight-color, 40" Heidel-
berg Speedmaster 102 sheetfed per-
fector, the latter of which it touts as
one of the only sheetfed presses of
its ilk in South Florida.

Solo Printing has returned per-
fect binding to its menu of capabili-
ties with the acquisition of a new
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Kitting and fulfillment services are
vital aspects of the value-added product
and service portfolio at Solo Printing.

Kolbus KM 600, which was slated
to be installed and operational by
the end of March. Solo had been
outsourcing its perfect binding
work ever since taking out an older
binder several years ago.

“We were farming out our per-
fect binding work for the past two
years, and it was getting out of con-
trol,” Jorge Hernandez notes. “By
bringing it back in-house, we can
control the quality and gain more
efficiencies. It will also make it very
convenient for us and our clients.”

Not Afraid to Invest

Solo Printing was quite active on
the new equipment front in 2008.
Other improvements/enhance-
ments it made last year include a
second automatic platesetter, a Fuji
Sumo, along with another 45” Polar
cutter. In the next year or two, the
Hernandez brothers would like to
land another Komori press to re-
place its older web unit.

Corporate responsibility also
rings true with the Hernandez
brothers, and not because it is the
cause du jour. The company has
earned chain-of-custody certifica-
tion from the Forest Stewardship
Council (FSC), the Sustainable
Forestry Initiative (SFI) and the
Programme for the Endorsement
of Forest Certification (PEFC).

“We’ve got to protect the envi-
ronment and plan for the future,
for the sake of our children and our
grandkids,” Manny Hernandez re-
lates. “Plus, a lot of our clients are
Fortune 500 companies that want
to print on certified paper.”

A sound of knocking wood can
be heard at Solo Printing, perhaps
to ward off superstitions—for the
company has remained largely un-
scathed by the economic downturn
of the past year. They’re project-
ing a remarkable growth rate of 20
percent for 2009. The figure would
be closer to 25 or 30 percent with a
more robust economy.

“At the end of the day, it’s all
about teamwork,” Manny Hernan-
dez says. “Our dedicated employ-
ees have enabled us to differenti-
ate ourselves from the competition.
‘We have one of the best groups of
people in the industry.”

Having a vision helps, as well. PI
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